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Abstract 

 

The number of Chinese students that study abroad is growing steadily year 

over year. In 2017 there were over 600,000 accepted into universities 

worldwide. In the US alone there are over one million foreign students 

accounting for 28% of total tuition revenue and approximately 1/3 of foreign 

students in the US are Chinese.  The situation is similar in other English 

speaking countries such as the UK and Australia. The decision to study 

abroad is a complicated one for Chinese students with several factors 

potentially influencing their decision if, and where, to study. Students and their 

parents participate in the decision-making process. This paper attempts to 

address a gap in the existing research regarding which factors are important 

to parents and to students, how and to what extent the decision making 

process is influenced by those factors and how the interaction between 

parents and students is influential in the decision making process. To explore 

this topic, the researchers conducted a survey, separated into two parts, one 

for parents and one for students. The analysis of the responses indicates 

some of the potential causes for the differences between what students and 

their parents perceived through the decision-making process. The results also 

indicate that there are some similarities between how parents and students 

perceive the various factors of overseas graduate programs. Gender was also 

included in the analysis and differences exist both in the perception of the 

nature of communication between parents and students, and in the way that 

students and parents make decisions regarding international studies.  
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Research Question 

 

What factors influence the decision-making process for Chinese families 

sending their children to study abroad? 

 

Model Used 

 

This paper used quantitative methodology and primary data from self-designed 

survey. 

 

A Brief Statement of Findings 

 

According to the study, I learned that there is a trend to send children abroad, 

but there are still many things should be taken into consideration which may 

influence the decision of going abroad to reach for higher education. 

Information about university world ranking (school prestige), international 

program and project ranking, living expenses and school fees and employment 

status of previous graduates (job, salary, etc.) are considered important by 

both parents and students. However, parents may also be concerned about 

security-related problems. Money is not as important as what people might 

think. Parents sometimes exaggerate their influence on their children. Parents 

and students have some misunderstandings and parents’ ideas towards their 

children are influenced by gender. Towards the same problem or same issue, 

different genders can lead to opposite reactions. 

 

 


