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Abstract 

 
Statement of the Problem: Nowadays, the tourism market is very competitive, and 
many destinations are available for tourists to visit. Tourists always seek the 
destination which has a very good image. Generally, image increases the competitive 
advantages of a destination and helps to easily market the tourism products among 
tourists. If the image of a specific destination is better than other destinations, tourists 
can take their visiting decision easily and become interested to take part in different 
activities. However, it is seen that Bangladesh is yet to develop a strong destination 
image among tourists. 
Objective:Thus, t he main objective of this study is to explore the factors which 
influence destination image with reference to beach tourism in Bangladesh and t o 
explore the role of other contributing factors,if any, in tourism destination 
developemnt. 
Methodlogy and period:In total 281 data were collectedon random basis from Cox’s 
Bazar, Bangladesh using 6 point Likert Scale from May to June 2019. Items were 
selected from the existing literature. Necessary analysis was made using SPSS 
version 22 and PLS was used for confirmatory factor analysis.  
Findings and application: It is seen from the outcome that destination image 
depends on internal and external factors. At the theory level this research will 
produce a comprehensive understanding of the factors that appear to be most 
influential in structuring tourism destination image. The practical contribution of this  
study is to support tourism stakeholders that are essential for the destination image 
development, successful destination operation, and long-term sustainability. It could 
be helpful to improve destination competitiveness for a sustained destination for a 
long time not only in third world countries like Bangladesh but also in the South Asian 
region. As a result, tourism destination communities will receive social and economic 
benefits for enhance tourism destination image.  
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