
Proceedings of 54th International Business Research Online Conference 

17-18 April 2021, Melbourne, Australia  

ISBN: 978-1-925488-72-2 
 

  

Challenging Factors Affecting E-Commerce Transactions 
through Credit Cards: A Study from Bangladesh Perspective 
 

Surajit Sarbabidya* and Farzana Tabassum** 
 

This is the age of credit card centric transactions which has shortened 
the transactional procedures by relieving the customers from carrying 
cash, issuing cheques, physically visiting banks, shopping malls and 
point of sales (POS) terminals, etc. Thus, interdependence on the usage 
of credit cards and the presence of e-commerce, online shopping etc., 
has been substantially increased over time. The unique and 
advantageous characteristics of credit card transactions by the 
customers from their convenient places and time schedules, fund 
transfer and withdrawal facilities, etc., with the finger tips from their digital 
devices have become the smartest choice of the present day customers. 
However, the enjoyment of such convenient and prompt form of credit 
card based transactions often suffers due to the severity of technology 
centric fraudulent activities by the adversaries. The current paper 
examines whether there is any challenging factor affecting credit card 
transactions in e-commerce platforms in Bangladesh. The current study 
is the result of the collection of both primary and secondary data from 
authentic sources. For secondary data relevant websites, annual reports 
of the banks, newspapers and various research papers published in the 
reputed journals have been studied while the primary data have been 
collected from 100 representative samples through convenient sampling 
method. The present study found the lack of standardized online identity 
verification and authentication tools, cloning of cards, phishing emails, 
fake website, hacking, identity theft, and many more factors as the 
influencing reasons which encourage fraudulent activities in illegally 
accessing credit card information such as PIN number, security code, 
credit card type and number, etc., and thus adversely affect the e-
commerce growth by reducing transaction volumes and damaging 
customers’ confidence. From the light of the identified factors, the current 
study recommends to adopt state-of-the-art technologies to increase 
security of transactions and real time instant verification of card validity, 
card owners’ identity, protection of card data, verification of the 
genuineness of e-commerce site before making transactions and the 
likes. 
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